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Breaking Down Facebook Interaction
Ann-Marie Vazzano

More than half (54.6%) of Facebook users don’t mind ads, according to a recent survey from retail-focused 

digital marketing agency CPC Strategy. In addition, 47.4% of respondents said they were introduced to a 

new brand or product via Facebook and 17.9% have communicated with a retailer or brand on Facebook 

Messenger. GP 


