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Garden Trends Report ’22
Ellen C. Wells & Jennifer Polanz

Have you heard that Garden Media Group’s Garden 

Trends Report for ’22 is fresh out and ready for you to 

make next season’s plans around? The long and short 

of the future-forward report reveals that something that 

just makes so much sense: If 2020 was the year of 

crisis and 2021 is the year of languishing (for a lot of 

people that would be personal languishing—the hort biz 

certainly didn’t languish), then 2022 is looking to be the 

year of innovation.

From “localtopias” to shoppertainment and the hybrid 

future, find out what’s in store trend wise and why it 

could be shaping up to be another pretty great year for 

the green industry, if we can hit our marks. Find the full report at www.gardenmediagroup.com. GP


